


A Note from the 

Head Student Team  

 I canõt quite believe that my year as a Deputy 
Head Student is nearing the end. I have thorough-
ly enjoyed this year, although it has definitely been 
unexpected and challenging!   Weõve all learnt to 
adapt to changes and develop skills to progress 
projects in the new environment.  Iõm so pleased to 
have worked with Student Council this year.  They 
have shown incredible resilience as well as a very 
strong desire to support students in these difficult 
and uncertain times. The Student Council newslet-
ters were a great way to stay in contact and sup-
port students throughout the summer holiday and 
Iõm delighted they are published on the new 
school website. Iõd like to thank Mrs Carter for her 
invaluable help and support with Student Council 
throughout the year. It has also been a real pleas-
ure to work with Georgia, Maddie and Ymma; our 
work as a team has made the experience all the 
more special. Although we have not been able to 
achieve all we had hoped, we definitely treasure 
the opportunities we have had. For me, a particu-
lar highlight was the Carols and Mince Pies con-
cert last Christmas, our first event as the new Head 
Student Team, and something that I will always 
remember. I feel sad that my time as a Deputy 
Head Student is coming to an end. This edition of 
Hear Me Out is the last for our team so I am 
pleased to be able to contribute an article to this 
magazine. Best wishes to the new Head Student 
Team, I am sure you will enjoy the experience as 
much as I have!  
  - Zoe 

 Hi everyone! First of all, thank you for read-
ing Hear Me Out. This is such a great platform for 
us to get our voices heard and Ymma has done 
such a fantastic job organising this yearõs maga-
zine editions in spite of lockdown. Ymma and her 
team of writers and artists have put so much time 
into creating this fantastic issue, so we all really 
hope you enjoy it.   
 Our Head Student experience this year has, 
of course, been quite different. The speeches 
weõd expected to give, the assemblies and events 
weõd planned to host were mostly unable to take 
place due to coronavirus, but this hasnõt stopped 
us from making the most of our time on the 
team. Iõm really proud of myself and the HST for 
adapting so quickly to the sudden shift online, 
where we managed to film videos for new stu-
dents and the school archive, create our section 
of the new school website and host virtual 
events all from home. The charity zoom quiz for 
Devon Air Ambulance Trust was a particular 
highlight for me and I learned that, just because 
things are online, doesnõt make them any less 
challenging to organise! I had so much fun 
though, and it was great to have achieved some-
thing to help reconnect the school. Even though 
the circumstances with which we were met 
meant I couldnõt contribute as much as Iõd 
hoped, it was a pleasure to be your Head Girl for 
2020, and I have loved every minute of it. 
  - Georgia  

 Here we are! The Autumn 2020 issue of Hear Me 
Out, and my final one as editor. This year has of course 
had unexpected turns but Iõm so grateful to still have 
been able to produce this project. 
 I think this year has pushed everyoneõs adaptabil-
ity as well as definitely proving the point òyou donõt 
know what youõve got until itõs goneó. That goes for 
things like social gatherings, but itõs also been the case 
with our positions on the Head Student Team. Things 
get so stressful and we couldnõt achieve what we 
planned to and now suddenly itõs all coming to an end. 
Weõve passed on what we have to the new team for 
when they step in in January, and had to come to 
terms with the fact that actually, given the circum-
stances, weõve managed to complete a lot. 
 After many recorded presentations, socially-
distanced meetings and rough Google Docs, weõve all 
managed to complete something to hold to our name. 
Mine of course, being Hear Me Out. 
 I cannot offer enough gratitude to the writers 
and artists who have been part of this edition of the 
magazineñan edition particularly personal to me as I 
wanted to end my final term as Deputy Head Student 
with a bang (and I could not have asked for a bigger 
one). I have full faith in the next team that they will not 
only maintain the level of this project, but also push it 
further! I leave it with nostalgia, but most importantly 
confidence and excitement. 
  - Ymma 

 This year has been a rollercoaster, but 
we're nearly at the end! For many of us, this 
year was filled with big plans that never got 
to be carried out. Nevertheless, you 
should all be very proud of yourselves and 
each other.  
 I am incredibly proud to be part of 
such an amazing school, where students 
have come together to raise awareness of 
the impact that we are having on the envi-
ronment and how we can live more sustain-
ably. Even though our plans for the year had 
to be put on hold, it didn't stop the eco club 
coming together to write a newsletter about 
World Oceans Day and getting involved 
with the notice board  in the sci-
ence corridor.   
 It has been an incredible privilege to 
have held a position on the Head Student 
Team for 2020. I have worked with some of 
the kindest and most hard working stu-
dents within our school and I would like to 
say thank you to anyone who has helped 
the Head Student Team in any way this year.  
 Finally, I would like to say a huge 
thank you to the other members of the team 
for making this past year so enjoyable - it's 
been a pleasure working with you!  
  - Maddie  
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 Exercise. Itôs now available to us on 
almost every platform, gone are the days 
of only going for a run or a walk. Now inte-
grated into our phones we can find, create 
and try workouts, routines and exercises 
that can help us increase our fitness. 
Amidst an epidemic of obesity and overnu-
trition we are often quick to thank and de-
vour the quick fixes that we can find quite 
easily in the palm of our hands. But in a 
world where many (often female) are con-
stantly criticised for their body image, 
weight and choices, can we be feeding this 
destructive negativity heightened by our 
new social media presence? 
 Healthy lifestyles and high levels of 
exercise are often promoted at the leisure 
of the government in order to lessen the 
blow of a current obesity epidemic: pro-
posing the eatwell guide, portions of fruit 
and vegetables, bike repair vouchers to 
help dampen the problem that may strain 
the NHS and other healthcare services. 
However, this type of work and promotion 
creates a very faint line between accom-
modating healthier, but moderated life-
styles that do not stereotype the perfection 
of primarily female bodies, and the obses-
sive diet culture that promotes any sort of 
variation from the proposed and perfected 
lifestyle and body image as shameful and 
unhealthy. Leading to a culture and gener-
ation showered in unhealthy idealistic im-
agery and increased feelings of low self-
esteem and self-confidence. 
 Fitness influencers on our screens 
present themselves with the authority over 
fitness and healthy lifestyles, choosing to 
share an óepisodeô or aspect of their lives 
every so often. This provides their income 

and could encourage or motivate people to 
change their lives and enjoy exercise in a 
healthy and sustained way in order to pro-
vide them with a happier and healthier life-
style and understanding of their bodies. 
But when we finish or choose to watch one 
of their perfectly crafted and executed 
workouts, we can then see their profile and 
discover the meticulously selected range 
of posed photos of dream-like locations, 
perfected bodies and decisions that pro-
vide us with the feeling of discontent, thus 
fuelling the media's need to present a 
damaging image. 
 Many people may see this sort of plat-
form differently, it may inspire them and 
provide them with a role model and help 
on their fitness journey. But in a technolog-
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ical world, where starting a YouTube chan-
nel requires no significant qualifications 
within the field of which they create videos, 
itôs often wondered how reliable or truthful 
many of these fitness gurus claim or pre-
sent themselves to be. Wearing some 
sports leggings and using some dumbbells 
seems to be the starting pack for any fit-
ness influencer, using their society fitting 
body to promote the healthy lifestyle they 
have chosen to live. Looking deeper into 
many of these influencersô lifestyles, many 
claim to want to help and encourage people 
onto their fitness journey - good intentions 
and achievements that allow a proportion of 
people to happily perform their workouts 
and progress with their achievements. 
 But particularly now, with many of us 
having more time than ever, is it ever going 
to be harmless for perfectly shaped models 
and influencers to live on our screens. With 
the average age of owning a phone lower-
ing to 10.3 years old, can we really be fine 
with allowing children to be open to the 
broadcast of societal expectations that we 
can see before us? Technology seems to 
be all around us, improving lives, access 
and the world - but beneath its new ad-
vantages lurk the problems that have al-
ways been present. Would we be able to 
change how people view this platform, can 
we destroy peopleôs livelihoods and careers 
when we know exercise is good for us? But 
bypassing the problem with vouchers and 
TV advertising will not break the mould of 
reality that there is one box/expectation that 
we cannot all fit in. Despite presenting a dif-
ferent story there is not enough work being 
done to not only present a new way of liv-
ing, but to actively take action and use pow-
er to destroy the two sided dice of ófatô and 
óthinô, or órightô and ówrongô. 

 We know that expectations and views 
of society can change primarily with wom-
en's bodies. Over the last 100 years ideas 
and choices have rapidly diminished and 
been re-introduced, often promoted or tak-
en from the rich and famous of that time pe-
riod. In 1910, following the Suffragette 
movement, in order to divert attention from 
this rebellion for women's rights, a famous 
illustrator created the óGibson girlô: a kind 
and soft woman with a small waist and 
curves to provide an aspiration for women- 
that provided the new beauty standard and 
the óideal bodyô. However, jumping to the 
1950s, the slogan ñskinny girls are not 
glamour girlsò and ñskinny girls donôt have 
oomphò was promoted with the ótalk of Hol-
lywoodô Marilyn Monroe rising to fame and 
magazine covers, with the sales of hip pads 
and weight gaining supplements rocketing 
in order to gain this new found body, then 
drastically broken in the 1960s where, fol-
lowing the approval of the birth control pill, 
many women now relied on diets to achieve 
the less curved and leaner body ideals. Fi-
nally, in the 2000s the new tanned, flat and 
athletic stomach meant the rise of Britney 
Spears and the Pussycat Dolls. This was 
followed by the rise of the Kardashians in 
the 2010s, and the curved model - with Kim 
Kardashian posting images on her social 
media pictured in a corset, much like the 
idealistic standards of the Gibson girl in the 
1910s. 
 These drastic changes across multiple 
decades shows the speed at which our 
lives and media are influenced, as well as 
the influence those in the spotlight have 
over us, despite us maybe not knowing it. 
Even if we may turn to criticise these influ-
encers who shroud our screens, creating 
unrealistic standards; can we ever under-
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stand the pressure the media places on 
them, and how it holds the potential to ruin 
their careers, livelihoods and relationships 
with family and friends. This pressure forc-
es them to balance on the pin prick of per-
fection on either side of a dangerous see-
saw. And yet the mass media attacks the 
óover-sexualisationô of women in the 21st 
century, whilst also attacking the ólack of 
effortô from some women or the óover-
powering effortô of others that threatens the 
control of masculinity. This stems from an 
invisible handbook of feminine beauty that 
seems to confine women to one image 
and role, with no regard to their job, their 
happiness or their health (also diagnosed 
through how you are seen and appear on 
your social media presence).  
 With stars like Molly-Mae Hague be-
ing attacked for pictures of her body that 
she did not take or ask to be taken, and 
yet still with no reason whatsoever she 
was harassed for not presenting the per-
fected body image in all aspects of her life 
- sparking the debate around the pres-
sures and lack of support we provide influ-
encers that can push them to feel attacked 
and under-surveillance constantly. This 
criticism and her fame on the hit reality TV 
show Love Island, which commonly only 
presents óbeautifulô and óhealthyô women, 
provides the media with the glaring outlet 
for the perfected ideas of female bodies. 
This then simultaneously continues to fuel 
the later media coverage that leads to ma-
licious and untrue media comments - all 
typed quite easily from the palm of our 
hands, yet something unlikely we would 
say/or have the chance to say to someone 
in real life. The ease and availability of 
technology may help us change the heat-
ing from our phones or look at who may be 

spying on our houses, but it also provides 
us with a gateway to a potentially anony-
mous world where opinions can be broad-
casted quite easily onto social media, with 
the signalling ping of our phones to follow. 
This creates this cycle of reality, attack, 
perfected, seen by millions, then back to 
perfection. Looking to blame the photos of 
perfection is a surface understanding of 
the real issue that frames itself around 
these people with millions of followers and 
with it, the impending doom of the risk of 
tainting a perfected and articulated image.  
 Trends are something so built into our 
society, itôs hard to know if we could ever 
celebrate body image without a specific 
goal or shape; but with the new culture of 
exercise and constant availability to tech-
nology, itôs hard to know if even we have 
truly progressed in this area since the 
1910s. 
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 The surface idea of medicine 
is a science-based career, fuelled 
by knowledge and understanding 
which allows us to be treated, 
cured and ôfixedõ. However, be-
neath these surface ideas are key 
ethical and moral pillars of justice, 
that are just as important in this 
sector. 

Ethical pillars are most 
prominent in the sector of pallia-
tive care and the different social, 
religious and economical issues 
that are intertwined with this 
branch of medicine. Any priority 
for care of the dying involves 
communication, involvement and 
support however alongside this 
remains ethical issues that 
are  controversial. 

In a society where there are 
multiple negative impacts of age-
ing: from reduced ability, wealth, 
loss of purpose, independence 
and high levels of loneliness - it 
approaches the key root where 
medicine and ethics become in-
tertwined. This careful balance of 
autonomy (rights to decisions), 
beneficence, non-maleficence 
(not harming the individual), and 
justice revolves around the key 
ideas of maximum happiness and 

treatment of the patient. However 
this simplified idea is often met 
with multiple problems from both 
a religious and non-religious per-
spective.  

The heated issue of assisted 
suicide, euthanasia and other la-
bels can land you with up to 14 
years in prison in the UK, a crime 
which could be seen as judged 
unfairly due to the argument of 
care and acting in the best inter-
ests of the patient, or family mem-
ber. Assisting someone in non vol-
untary, without consent, which 
contradicts the pillar of autonomy 
is illegal under the 1961 Suicide 
Act, this specific crime could end 
in 14 years in prison whereas eu-
thanasia depending on circum-
stances is categorised as either 
manslaughter or murder and in 
extreme circumstances rests in life 
imprisonment. The definition 
òmercy killingó has both negative 
and positive connotations, ques-
tioning whether assisting a death 
or passively leaving someone to 
die are different from each other, 
or carries different weights of 
moral decisions. If we examine 
the religious connotations of 
these actions we can discover the 
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